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Sprrg X023
Oear FIRSTNAME ard FIRSTNAME,
1 was there whan Tory ennett (UVA's mirningest baskatball coach) introduced Tory Dennett
(20 $ma Grammy winner] % porfom on Grounds, That's cne of my favarte memcries of
my teme 3t the University of Vinginia—and not jest becasse that event lasnched a capital
campaign to help UVA become the best public universty by 2020, Many of my best temes at
UVA cerer arcund the arts, and they're part of why | came here.
Thanks to your generssity this academic year, the University of Virginla has offered Hoos
aceoss Grownds and me the space 10 purses our isterests, 'm the student representatve
on the Board of Vissors—the first from the UVA School of Achiectere—and a senier
rendent for Housng & Residence Lo, | will gradsate this tpeng wih a dstingushed magpr
" Utan + Esvecnmaental Plarning, with minors in dance. design. and archtectural hustory.
1 recently became & donar 10 UVA when | made my fourthyear g1 10 the plarving department
" the School of Achitecture and the dance program. | gave 10 both because of how much
Pey've gven 1o me. and | was ghad 10 have the opportunty 10 gve back. Yeu sow have an
incredidie oppertunty 10 magnly your impact on the neat generatonn of engaged citizen
leaders. artiats, dancers. chamists. lawyers. Gocters. and more by making asother gt
s yoar.
Your generosty enabies saudents 1o pursue thew arbitions, taculty and medcal rvestigators
0 pursue 6 odge research. and o y 10 theive. Wil you join me? Make anather
Dt s scademic yoar 16 the people and pragrams that mean the mest 1o you asd give
agais today.

MQ,W

Ly Reberts (Axch '23)
P.S. I'm glact | mas able to givo back to e areas | kve the most st UVA. Jois mo—give
agin todsy.

Subject: [Pan UVA_PBC Email 1_FY23 Donors_Test]You make a pawsitive

Thursday, July 27, 2023 at 09:05:01 Eastern Daylight Thme

What does UAG do?

Text Message

impact on UVA, Katherine A

Date: Thursday, July 27, 2023 at 8:51:43 AM Eastern Daylight Time
University of Virginia
To: Leatherman, Katherine Taylor (kit7a)

UNIVERSITY
JVIRGINIA

Katherine, UVA pet bandanas are back for a limited time! You gave to

UVA and got a pet bandana last year—thank you! When you make impact today.

another gift of at lea

st $25 to your favorite University area, we'll send

i UVA Children’s

It's UVA Children's Week of Giving! This is a time dedicated to
supporting and celebrating our smallest patients and their families

There's no better time to show your support. Thanks to a
generous dollar-for-dollar match up to $25,000 from UVA
Children's Advisory Board members, you can double your

you a new, stylish bl

Your gift today cele!
pawsible and gives
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Date:

From:

To:

Thursday, May 11, 2023 at 2:42:41 PM Eastern Daylight Time
University of Virginia
Leatherman, Katherine Taylor (kit7a)

UNIVERSITYs VIRG

Your previous giving has helped get UVA to where it is today—thank
you. Your loyalty to UVA makes it possible for us to further our mission
of developing responsible citizen-leaders and professionals while
continuing to provide world-class patient care.

GIVE NOW

Celebrate your reunion year by continuing to support the school you
love and help us reach our goal to be the top public university in
2030. Your participation makes a difference.

Make your gift to the areas of UVA that are the most meaningful
to you by June 30.

GIVE AGAIN

r recent generosity to UVA Children's. With

, you'll help grow our neonatal intensive care

. upgrade our pediatric intensive care unit, and
in our pediatric cardiology and cancer

our generosity this year by giving again!

i UVAChildren's
O O Q
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Text Message

Today 9

Hi John! Thank you for giving t
UVA Library this academic yea
Your generosity makes learning
more affordable and accessibl
the UVA community. Will you
magnify your impact and give :
»> &7 http://atvirginia.edu/
Give2UL Text STOP to end

The sender is not in your con!

Report Junk

Wednesday, October 4

Derek, the 2023 UVA custom socks are
here! Snag this year's pair by making a
$25+ gift to your favorite area of UVA.
Step up your sock game with UVA today!
at.virginia.edu/socks Text STOP to opt
out.

<

+1(707) 361-7580

Text Mess.
Today 4:46

Hi Alexis! I'm Rachel Sigler,
Associate Director for The Virginia
Fund here at UVA. Thank you for
your past generosity! Will you join
us again this year to help make UVA
possible for even more Hoos?
https://at.virginia.edu/textvf

Text STOP to end
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Emaill Excellence




SalesForce Marketing Cloud vs. Microsoft Outlook

* Audience size
salesforce
* Purpose of the emall

 Automation needs marketing
cloud
* Tracking and Analytics
« Content and Design

* Personalization and Segmentation

* Training and Support ﬂ Ofﬁce



Email Best Practices

Only one call to action!

Stay on brand (brand.virginia.edu)
Add contrast

Short paragraphs

Bulleted lists

White space is good

Mobile first

Jefferson Blue 'GB: 35,45, /75

Rotunda Orange GB: 229,114, 0 HEX: #E5720




Print Prowess




Print Vendor Comparison

TURNAROUND
TIME SERVICE

LARGE
PROJECTS

VENDOR

UVA PCS 0

MCR X
CDS X
Press America X X
MSV

T&N



Vendor Selection

* Audience size

* Tracking and Analytics (informed delivery)

* Timeline

* Personalization and Segmentation (data complexity)

e Premiums or “freemiums” included?

* Who will send you or the vendor?




Quality Assurance Quest




Quality Assurance

Make a process and stick to it
*Two sets of eyes on everything
*Send yourself a test (email)
Grammarly

Email on Acid (emall testing software)

*Scribendi (paid proofreading service)
5 Samples with data from each segment (print)

Make a process and stick to it



Decoding Appeal Codes




Appeal Code Basics

« 10 digit alpha numeric code on reply devices
* Five key indicators are identified:

|
o Fiscal Year
PLEASE ACCEPT THIS SUSTAINING MONTHLY GIFT: PAYMENT METHOD:
S C h 0 0 I 0 r u n i t [ 65 Ll [ | Check made payable to University of Virginia

PLEASE ACCEPT THIS ONE-TIME GIFT OF: L] Charge
Card number

C h a n n e I [] $750 [ ] $850 [ ] $1000 [] $
- - Exp. date
T I m I n g PESIGNATED TO: GIVE ONLINE: www.virginia.edu/give

$ School of Law 03492-TR or scan the QR code

-
$ The Virginia Fund 2201k
A u d I e n C e 'reinia Fu If this crossed paths with your gift, thank you!

Michael Cappucci

UVADOO27888L024AGRLPNAD2201EL J

* Fiscal year/unit codel/project type or channel/ time of year/audience or description




Appeal Code Basics

PLEASE ACCEPT THIS SUSTAINING MONTHLY GIFT: PAYMENT METHOD:
[ ] $65 1 s | | Check made payable to University of Virginia

PLEASE ACCEPT THIS ONE-TIME GIFT OF: _ | cCharge -
ard number

[] $750 [ ] $850 [ ] $1,000 [ ] $

Exp. date

DESIGNATED TO:
GIVE ONLINE: www.virginia.edu/give

$ School of Law 03492-TR or scan the QR code

$ The Virginia Fund 2201k
: If this crossed paths with your gift, thank you!

Michael Cappucci

uvADoON 24 AGRLPNAD220 1k

24 AG Q1 P NAD
\_/




Results Reporting




HEF

Tableau vs. Cognos/AP

?




Presentation

Images/Icons
Canva
Brand.virginia.edu
lcons with numbers
Know your audience

Tell a story

UNJVRRITY | ENGAGEMENT

DIRECT MARKETING
FY23 SUMMARY REPORT

DATA AS OF 7/21/2023

@ DONORS

Fy23

10,000 15,000 20,000 25,000

Donors are up 49% YOY due to the Increase In premium campalgns (pet
bandanas, socks, hats, and tote bags).

@ REVENUE

$1,000,000 2,000,000 $3,000,000 $4,000,000

Revenue |s flat YOY. Due to the November tragedy, some Q2 solicitations
were cut or pushed back to Q4. This resulted In a decline In performance.

@ DONOR TYPES
F&cu'ly & Stafr

Friend
12.6%

Parent

19.6%
Alumni
66.4%

@ KEY DONOR DRIVERS

o]

?

Alumni donors are up 60% YOY and saw the most growth (from 8,327 In FY22 to 13,313
In FY23). There was also a 53% Increase In Parent donors YOY (from 2,566 In FY22 to

SNAPSHOT

3,935 In FY23).

PREMIUM CAMPAIGNS

These four campaigns resulted in over 6,828

unigue donors—3,446 of these donors (50%)

were undergrad alumni donors who made their
first gift in FY23.

DIRECT MAIL

Direct mail is a top revenue driver, but it also
plays a key role in donor retention and renewal
11,957 gifts were made via a direct mall appeal
The majority of these gifts were from lapsed
donors

® WEB

The number of Direct Marketing online gifts is up
122% YOY (from 3,604 in FY22 10 8,003 in FY23)
due 10 the Increase in Givi ng Days, premium
campalgns, and targeted soclal media
solicitations.

@ KEY REVENUE DRIVERS

DIRECT MAIL

Direct mall has the highest average gift ( Sl 59) of
all channels. It is the foundation of Univers

Annual Giving Direct Marketing and drives over
$2.5M.

CYE EMAILS

December emails are still the topperforming
emalls for schools and programs. These emalls
resulted in over $94K.

MULTI-CHANNEL MICRO CAMPAIGNS

Short, multi-channel giving campaigns that utilize
a matching gift are key revenue drivers for
partners. In FY23, 10 schools and programs
leveraged a matching gift to drive donor
acquisition and revenue.

‘ el

20 Partners 300 Appeals

L

10 Micro Campaigns 27,710 Gifts

UVA



Questions?

LPAYNTER@virginia.edu




